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STATISTICAL ANALYSIS OF EXHIBITION VISITORS
14-th INTERNATIONAL EXHIBITION FOR HEATING, WATER SUPPLY, VENTILATION, SANITARY TECHNOLOGIES AND EQUIPMENT FOR SWIMMING POOLS

AQUA-THERM Moscow 2010

2 - 5 February, 2010


Moscow • Crocus Expo
Moscow, 2010

As many as 16003 unique visitors were registered at AQUA-THERM Moscow 2010 exhibition.

1 GEOGRAPHICAL ANALYSIS OF THE VISITORS WHO HAVE GONE THROUGH EXPRESS - REGISTRATION 
1.1 Visitors as broken down into countries:

	Country
	Number
	%

	Russia
	7974
	95.59%

	Belarus
	97
	1.16%

	Ukraine
	94
	1.12%

	Italy
	30
	0.36%

	Kazakhstan
	24
	0.29%

	Germany
	16
	0.19%

	Turkey
	13
	0.16%

	Poland
	11
	0.13%

	Uzbekistan
	11
	0.13%

	Armenia
	7
	0.08%

	Moldova
	7
	0.08%

	Czech Republic
	6
	0.07%

	Belgium
	5
	0.06%

	France
	5
	0.06%

	Greece
	4
	0.05%

	Lithuania
	4
	0.05%

	Mongolia
	4
	0.05%

	Serbia
	4
	0.05%

	Azerbaijan
	3
	0.04%

	Turkmenistan
	3
	0.04%

	Austria
	2
	0.02%

	Estonia
	2
	0.02%

	Hungary
	2
	0.02%

	Israel
	2
	0.02%

	Netherlands
	2
	0.02%

	Slovenia
	2
	0.02%

	Switzerland
	2
	0.02%

	Australia
	1
	0.01%

	Deutschland
	1
	0.01%

	Kyrgyzstan
	1
	0.01%

	Latvia
	1
	0.01%

	Slovakia
	1
	0.01%

	Spain
	1
	0.01%

	Tajikistan
	1
	0.01%

	Ukraine
	1
	0.01%

	Total
	8342
	100.00%


95.6% of the visitors represent Russian companies;

4.4% of the visitors came from abroad (from 36 countries).

Most of foreign visitors represent the following countries:

1.16% - Belarus;

1.12% - Ukraine;

0.36% - Italy;

0.29% - Kazakhstan
Note! The analysis only covered the Web registration questionnaire forms completed correctly (8342 pcs). Calculated level of confidence in the statistical result is 99.2%, which is deemed to be high, as recommended level of confidence for market study is 95%. 

The level of confidence was calculated for the total number of visitors, and the resultant visitor breakdown into countries therefore applies to the total number of visitors.

As many as 16003 unique visitors were registered at AQUA-THERM Moscow 2010.

1.2 Visitors as broken down into Russian regions:

	No.
	City
	Number
	%

	1
	Moscow and Moscow Region
	5190
	65.09%

	2
	Tula
	201
	2.52%

	3
	St. Petersburg
	166
	2.08%

	4
	Kaluga
	152
	1.91%

	5
	Kazan
	118
	1.48%

	6
	Nizhny Novgorod
	118
	1.48%

	7
	Vladimir
	109
	1.37%

	8
	Samara
	107
	1.34%

	9
	Ryazan
	101
	1.27%

	10
	Tver
	88
	1.10%

	11
	Yaroslavl
	85
	1.07%

	12
	Krasnodar
	81
	1.02%

	13
	Voronezh
	79
	0.99%

	14
	Rostov-on-Don
	75
	0.94%

	15
	Ekaterinburg
	73
	0.92%

	16
	Saratov
	72
	0.90%

	17
	Lipetsk
	62
	0.78%

	18
	Cheboksary
	61
	0.76%

	19
	Vologda
	60
	0.75%

	20
	Smolensk
	59
	0.74%

	21
	Orel
	53
	0.66%

	22
	Bryansk
	52
	0.65%

	23
	Volgograd
	41
	0.51%

	24
	Ufa
	38
	0.48%

	25
	Stavropol
	37
	0.46%

	26
	Belgorod
	36
	0.45%

	27
	Ulyanovsk
	35
	0.44%

	28
	Kursk
	32
	0.40%

	29
	Ivanovo
	29
	0.36%

	30
	Tyumen
	29
	0.36%

	31
	Penza
	28
	0.35%

	32
	Perm
	28
	0.35%

	33
	Tambov
	28
	0.35%

	34
	Chelyabinsk
	28
	0.35%

	35
	Orenburg
	27
	0.34%

	36
	Izhevsk
	26
	0.33%

	37
	Kirov
	26
	0.33%

	38
	Novosibirsk
	25
	0.31%

	39
	Kaliningrad
	22
	0.28%

	40
	Mariy El
	22
	0.28%

	41
	Omsk
	20
	0.25%

	42
	Saransk
	20
	0.25%

	43
	Kostroma
	19
	0.24%

	44
	Altay Region
	17
	0.21%

	45
	Astrakhan
	17
	0.21%

	46
	Tomsk
	16
	0.20%

	47
	Arkhangelsk
	14
	0.18%

	48
	Krasnoyarsk
	14
	0.18%

	49
	Vladivostok
	12
	0.15%

	50
	Irkutsk
	12
	0.15%

	No.
	City
	Number
	%

	51
	Grozny
	9
	0.11%

	52
	Khabarovsk
	9
	0.11%

	53
	Magnitogorsk
	7
	0.09%

	54
	Pskov
	7
	0.09%

	55
	Kurgan
	6
	0.08%

	56
	Barnaul
	5
	0.06%

	57
	Veliky Novgorod
	5
	0.06%

	58
	Komi
	5
	0.06%

	59
	Ulan-Ude
	5
	0.06%

	60
	Yakutsk
	5
	0.06%

	61
	Karachaevo-Cherkessia
	4
	0.05%

	62
	Maykop
	4
	0.05%

	63
	Murmansk
	4
	0.05%

	64
	Syktyvkar
	4
	0.05%

	65
	Khanty-Mansiysk
	4
	0.05%

	66
	Vladikavkaz
	3
	0.04%

	67
	Dagestan
	3
	0.04%

	68
	Kamchatka Region
	3
	0.04%

	69
	Kemerovo
	3
	0.04%

	70
	Mikhalkovo
	3
	0.04%

	71
	Blagoveschensk
	2
	0.03%

	72
	Ingushetia
	2
	0.03%

	73
	Magadan
	2
	0.03%

	74
	Petrozavodsk
	2
	0.03%

	75
	Abakan
	1
	0.01%

	76
	Kabardino-Balkaria
	1
	0.01%

	77
	Makhachkala
	1
	0.01%

	78
	Novy Urengoy
	1
	0.01%

	79
	Severnaya Osetia-Alania
	1
	0.01%

	80
	Yuzhno-Sakhalinsk
	1
	0.01%

	81
	Chita
	1
	0.01%

	 
	Total
	7974
	100.00%


65.09% of the visitors came from Moscow and Moscow region;

34.91% of the visitors came from other Russian regions.

Most of the "regional" visitors came from the following cities:

Tula – 2.52%;

St. Petersburg – 2.08%;

Kaluga – 1.91%;

Kazan – 1.48%.

Note! The analysis only covered the Web registration questionnaire forms completed correctly (7974 pcs). Calculated level of confidence in the statistical result is 99.2%, which is deemed to be high, as recommended level of confidence for market study is 95%. 

The level of confidence was calculated for the total number of visitors, and the resultant visitor breakdown into regions therefore applies to the total number of visitors.

As many as 16003 unique visitors were registered at AQUA-THERM Moscow 2010.
2 ANSWERS IN THE QUESTIONNAIRE AS PROVIDED BY THE VISITORS WHO HAVE GONE THROUGH EXPRESS- REGISTRATION 

8342 visitors provided their answers in the questionnaire. Calculated level of confidence in statistical result is 99.2%, which is deemed to be high, as recommended level of confidence for market study is 95%.

The level of confidence was calculated for the total number of visitors, and the resultant statistical data therefore apply to the total number of visitors.

2.1 Type of Company
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Visitors as broken down into the types of companies represented:

	Type of company
	Number
	%

	Services
	3228
	38.7%

	Wholesaler
	2875
	34.5%

	Retailer
	2490
	29.9%

	Importer / Exporter / Distributor / Dealer
	1829
	21.9%

	Manufacturer
	1602
	19.2%

	Other
	864
	10.4%

	Administrative authority
	114
	1.4%


"Other" includes engineering company, operations and maintenance, private individual, mass media, construction company, publishing house, system integrator, bank.

Most of the visitors represent the following types of companies:

- Services – 38.7%;

- Wholesaler – 34.5%;

- Retailer – 29.9%.
As many as 16003 unique visitors were registered at AQUA-THERM Moscow 2010.

2.2 Company Profile
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Visitors as broken into profiles of companies represented:
	Company profile
	Number
	%

	Engineering
	3688
	44.2%

	Installation engineering company
	2817
	33.8%

	Other
	1852
	22.2%

	Public utility services / Technical inventory services
	1071
	12.8%

	Industry
	732
	8.8%

	Architecture
	525
	6.3%

	Production plant / Factory
	466
	5.6%

	Advertising / Marketing
	153
	1.8%

	Ferrous / Non-ferrous metallurgy
	101
	1.2%

	Mass media
	66
	0.8%

	Publisher
	51
	0.6%

	Insurance company / Bank
	28
	0.3%


"Other" includes wholesales, retail sales, construction facility support, design and development, construction and repairs, installation, gasification, IT services, equipment for heating and water supply systems, gas and heating equipment, etc.

Most of the visitors represent the companies of the following profiles:

 - Engineering – 44.2%, 

 - Installation engineering company – 33.8%, 

 - Public utility services / Technical inventory services – 12.8%.

As many as 16003 unique visitors were registered at AQUA-THERM Moscow 2010.
2.3 Visitors as broken down into positions 
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	Position 
	Quantity 
	%

	Manager / Specialist
	3194
	38.3%

	Head of Group or Department
	2774
	33.3%

	Owner / Chief Executive Officer
	2163
	25.9%

	Individual
	211
	2.5%


Most of the visitors are the managers / specialists (38.3%).
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